TOP 10 STRATEGIES THAT WORKS IN GOOGLE 
ADS 


INTRODUCTION 


One of the most well-known digital advertising platforms 
nowadays is Google Ads. It makes it possible for companies of 
all sizes to connect with their target market and improve their 
internet presence. However, effective Google Ads campaign 
management needs careful strategy, execution, and 
optimization. Businesses can employ a variety of tactics to 
enhance the effectiveness of their ads, including keyword 
research, the creation of pertinent landing sites, and the use of 
remarketing. Businesses must comprehend and use these 
methods in the era of digital marketing if they want to 
effectively compete and meet their advertising objectives. Let's 
take a closer look at the top 10 Google Ads techniques in this 
aspect. 
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1. Use Uber Suggest or the Google Keyword Planner 


My preferred keyword research tool is the Google Keyword 
Planner. It can be used for search engine optimization or pay- 
per-click marketing. Uber Suggest is another well-known 
service that provides you with a tonne of keyword suggestions 
for your company. To locate the best keywords for your 


company, conduct PPC keyword research before generating ad 
groups and targeting keywords. 


2. For Google Ads Conversion Tracking, import Google 
Analytics conversions. Improve Your Campaigns' 
Conversion Rate 


Even if your efforts are geared on driving brand awareness 
and product consideration, you should still optimise them for 
conversions. You must make sure that visitors are either 
making a purchase, completing a form, or interacting with 
your website. 


You can create Google Analytics objectives, connect your 
Google Ads and Analytics accounts, and import conversions for 
your Google Analytics goals. When you have a comprehensive 
picture of your campaign's outcomes, you can optimise for 
those conversions. 


3. Utilize Target ROAS or Target CPA Automated 
Intelligent Bidding Techniques 


The primary bidding approach when I initially started using 
Google Ads was Manual CPC. These days, bidding techniques 
like Target Cost-Per-Action (CPA) and Target Return-On-Ad- 
Spend (ROAS) are available (ROAS). You may maximise your 
budget by using automated bidding tactics and intelligent 
bidding techniques. 


Once you begin generating conversions for your campaign, 
Google Ads will be able to analyse your campaign data to 
determine which individuals and keywords are most likely to 
generate conversions. You can give Google Ads the authority to 
change your bids in real-time to increase the number of 
conversions and the value of each conversion rather than 
setting a single bid for all your keywords. 


4. Remarketing Audiences: Make some. 


One of the most effective tactics for Google Search Ads, 
Display Ads, and YouTube Ads has been remarketing. 
Retargeting audiences allow you to reengage website visitors 
who have already been to your site and have visited pages. 


Remarketing audiences can be created with Google Ads or 
Google Analytics and used for campaign targeting. People who 
have already visited your website but haven't made a purchase 
have expressed interest in your goods or services. 


5. Make your own intent audiences. 


In-Market audiences that you can explicitly design for your 
company are known as Custom Intent audiences. Google will 
construct an audience that you can target for your Display and 
Video campaigns based on the search terms that your 
audience is most likely to utilise. 


6. When running search Campaigns, use audience 
targeting. 


Many individuals are unaware that you can target certain 
audiences in your search efforts, limit your search campaigns 
to those groups, or bid more or less on a particular 
demographic. You can use those keywords in your targeting 
and increase your bids so that individuals who have already 
visited the pages on your website dedicated to that product or 
service will see your adverts if you are targeting keywords for 
that specific product or service. 


You may squeeze even more money out of your budget by 
using audience targeting to reach the appropriate individuals 
at the right time and audience exclusions to keep out folks who 
have already converted. 


7. Create 3 ads per ad group using Google Expanded Text 
Ads and Google Responsive Search Ads 


Creating multiple ads per ad group is a general PPC 
advertising best practice. Regardless of which PPC network he 
uses to serve his ads, in each ad group he only needs to create 


3 or more ads to optimize the ads for his campaigns. 

Google Ads automatically optimizes the ads that appear in 
each ad group as soon as it gets conversion data. If your ad 
variation performs the best, it will continue to run. When 
setting up your Google Ads campaigns, we recommend 
creating new ads every month to optimize your account and 
Campaigns, in addition to creating multiple ads per ad group. 


8. Employ every relevant ad extension for your business. 


Every single ad extension that benefits your company should 
be used. Extensions for sitelinks, callouts, structured snippets, 
calls, messages, apps, prices, reviews, locations, affiliate 
location extensions, and promotions are all possible. Use every 
one of the Google AdWords extensions that will enhance the 
content of your adverts. Also, you are not required to use an 
extension if it is not applicable to your company. 


9. Separate Google Display Ads, Google YouTube Video 
Advertising, and Google Search Ads campaigns 


Display advertisements, video ads, and Google Search ads all 
perform very differently. Because the targeting is so different 
across the search network and the display network, you should 
never run the same ad on both. While creating campaigns, be 
careful to keep them separate and use the ideal network for 
your advertising. 


10. Test every type of campaign, including Gmail ads, 
display ads, search ads, and dynamic search ads. 


There are numerous ways to manage your Google AdWords, as 
well as numerous campaign kinds and campaign objectives. 
Even if you are running YouTube Advertising, there are several 
ad types available in addition to the well-liked In-Stream Ad 
format, such as YouTube Bumper Ads and Ad Sequence Ads. 
Testing all the various campaign types, tracking your results, 
and determining which gives you the most conversion value 
within your budget are the only ways to determine what will 
work for your company. 


CONCLUSION 


There are several tactics that can make Google AdWords work 
for businesses. The secret is to optimise campaigns to ensure 
that they are catered to the demands of potential buyers, from 
establishing target demographics and doing keyword research 
to generating attractive ad text and pertinent landing sites. 
Businesses should also monitor and alter bids, apply ad 
extensions, use remarketing strategies, keep an eye on their 
competition, and use analytics to track the performance of 
their advertising campaigns. Businesses can optimise their 
Google Adwords campaigns, raise visibility, and eventually 
increase conversions and income by putting these techniques 
into practise. To be successful in the long run, firms must 
constantly review and improve their campaigns while adjusting 
to shifting consumer preferences and market conditions. 
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